
Uni students	– good	news	for	your	
business

A	guide	for	employers:	why	did	we	develop	it?

Plus	OCS	and	Department	of	Education	and	Training

Action	6:	Build	capacity	for	more	employers	to	participate	in	WIL



Connecting	for	Productivity

• Graduate	employability

• Ai	Group	policy	document

• Factors	affecting	employability

• What	employers	are	saying

• What	needs	to	be	done	



Industry	4.0	Associate	Degree



Graduate	Employability



Proportion	of	full	time	jobs	that	
require	a	degree
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Chart	1:	Proportion	of	full	time	jobs	that	
require	a	degree



Recruitment	factors	for	higher	
education	graduates

0.1

23.2

31.9

3.4 1.6

12.0

5.5

21.5

0.8
0.0

5.0

10.0

15.0

20.0

25.0

30.0

35.0

University	
attended

Qualification	
obtained

Fit	to	the	
business	
culture

Results	
obtained

International	
capabilities

Personal	
skills	

Subjects	
undertaken

Relevant	
work	

experience

Other

Pe
rc
en
ta
ge
	o
f	r
es
po

nd
en
ts

First	ranked	recruitment	factors

Chart	2:	Recruitment	factors	for	HE	graduates



Levels	of	satisfaction	with	higher	
education	graduates
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Chart	3:	Levels	of	satisfaction	with	higher	education	graduates
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Links	with	all	education	providers
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Chart	4:	Links	with	all	education	providers



Plans	to	change	links	with	higher	education	providers
over	the	next	12	months
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Chart	5:	Plans	to	change	links	with	higher	
education	providers	over	the	next	12	months



Links	with	higher	
education	providers
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Chart	6:	Links	with	higher	education	providers	



Types	of	support	needed	to	involve	
university	students
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Chart	7:	Types	of	support	needed	to	involve	
university	students



Employer	Guide		

Introduction	to	WIL	for	Ai	Group	
members	includes:	

• benefits
• types	of	involvement
• tips	for	successful	student	involvements
• legal	requirements
• examples
• getting	started



Benefits

• Connects	you	with	future	work-ready	graduates
• Injects	new	thinking	and	ideas
• Builds	a	talent	pipeline
• Assists	with	short-term	projects
• Boosts	employee	mentoring	skills
• Improves	work	culture
• Builds	connections	with	universities



Types	of	involvement

• Assigning	projects	to	students
• Providing	student	placements
• Offering	your	company	as	a	case	study	assignment
• Hosting	student	field	visits
• Participating	in	university	classes
• Assisting	to	design	university	assessments	to	shapestudents’	learning



Getting	started

• Use	our	university	contact	points
• Discuss	with	the	contacts:
• Your	available	projects/roles
• Your	company	expectations
• Support	provided	to	students
• Mutual	rights	and	responsibilities
• Learning	outcomes
• Timing	to	suit	your	schedules



Legal	requirements

• Students	must	be	paid	if	an	employment	relationship	exists
• Vocational	placements	that	meet	criteria	are	lawfully	unpaid
• Universities	commonly	provide	insurance	for	students	undertaking	vocational	placements
• Rights	and	responsibilities	agreement



Tips	for	successful	student	
involvements

• Provide	an	introduction	to	your	company
• Establish	expectations
• Nominate	an	employee	with	strong	people	skills	as	a	mentor
• Ensure	student	feels	welcome	and	a	part	of	the	company
• Provide	meaningful	work
• Provide	as	much	industry	exposure	as	possible
• Give	regular	feedback	and	support



Examples

It	helps	to	see	what	other	companies	are	doing.	Our	brief	stories	provide	information	regarding:
• How	the	company	got	involved
• How	they	managed	the	student
• How	the	company	benefitted
• How	work	readiness	improved
• Talent	pipeline	growth
• How	meaningful	projects	were	given	to	the	student	



Ai	Group	website

• Connecting	for	Productivity

• Uni students	– good	news	for	business

• Graduate	Employability	infographic

• Media	release	on	Industry	4.0	project

• National	WIL	Strategy


